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Destination Australia

5.6 Million Tourist Visitations Annually.

543,000 Permanent and Temporary Visas.

And we want these to grow.
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http://www.brisbanetimes.com.au/photogallery/travel/tourism-australias-new-campaign-20081113-5y0o.html?selectedImage=6
http://www.theage.com.au/news/photogallery/travel/tourism-australias-new-campaign/2008/10/08/1223145410180.html
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We promote our unspoilt beaches, 
our isolated coastline and our 

pristine reefs.

Why would we promote the 
dangers?
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International tourists and immigrants are 
continually overrepresented in the drowning 

statistics.

They account for approximately 20% of coastal 
drowning fatalities annually.
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Where are they from?

All over the world.

But there were correlations to 
tourist visitation rates.

http://www.google.com.au/imgres?imgurl=http://www.winpctech.net/images/UK_flag.jpg&imgrefurl=http://www.winpctech.net/&h=340&w=500&sz=35&tbnid=a3AQeCoyETJBCM:&tbnh=88&tbnw=130&prev=/search?q=UK+flag&tbm=isch&tbo=u&zoom=1&q=UK+flag&usg=__H0P90OiYYnNw2AoPJtV-KtMeGX8=&sa=X&ei=y46jTb-GFoXxrQf88cnrAg&ved=0CD0Q9QEwBQ
http://www.google.com.au/imgres?imgurl=http://www.winpctech.net/images/UK_flag.jpg&imgrefurl=http://www.winpctech.net/&h=340&w=500&sz=35&tbnid=a3AQeCoyETJBCM:&tbnh=88&tbnw=130&prev=/search?q=UK+flag&tbm=isch&tbo=u&zoom=1&q=UK+flag&usg=__H0P90OiYYnNw2AoPJtV-KtMeGX8=&sa=X&ei=y46jTb-GFoXxrQf88cnrAg&ved=0CD0Q9QEwBQ
http://en.wikipedia.org/wiki/File:Flag_of_the_United_Kingdom.svg
http://en.wikipedia.org/wiki/File:Flag_of_the_People's_Republic_of_China.svg
http://en.wikipedia.org/wiki/File:Flag_of_South_Korea.svg
http://en.wikipedia.org/wiki/File:Flag_of_Japan.svg
http://en.wikipedia.org/wiki/File:Flag_of_New_Zealand.svg
http://en.wikipedia.org/wiki/File:Flag_of_India.svg
http://en.wikipedia.org/wiki/File:Flag_of_the_Arab_League.svg
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So what are the issues?

Lack of water safety knowledge 

in the Australian context.

Communication barriers.

Lack of aquatic ability and skills.

Combined with...

A high rate of beach and aquatic exposure 
during their stay.

Unfamiliarity with Australian conditions.

They can be a little different!
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The Strategy

Simple consistent messages.

Imagery to cross linguistic and literary barriers.

Positive, so we don’t exaggerate 

hazards unnecessarily. 

Aim for repeat exposure across the country.
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But we can’t do it alone...

Multicultural Media and Marketing Firm

Tourism Australia

International Airlines

Australian Tourism Export Council

Local Government Groups
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These images could then be used in specific 
resources, designed and translated by SLSA.

They could also be used by anyone to insert 
them into their own resources.

We could then distribute through the industry.
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But wait there’s more...

Animations

Posters

Flyers

Beachsafe.org.au

Tent-Cards

DVD’s

Online
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A key advantage...

The resources and strategy have the 

capacity to localise content.

Alterations should demonstrate a need beyond 
those of the messages already included.

This was identified by some users.
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How was is received?

Previous attempts to engage the tourism 
industry have been met with skepticism.

This was not.

Fantastic support from lead agencies Tourism 
Australia and ATEC filtered through to 

suppliers and providers.
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The effect on tourists?

Currently developing a benchmarking 
survey of tourists, to determine key 

attitudes and understandings.

This is a very expensive process!

The drowning figures...
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Any questions? 

Thank you


	Peter George
	003_Peter George AM



